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Align marketing activity to business objectives

Objectives Functional Alignment Success metrics

LISTENING Research, Offering 
Marketing

•Customer insight
•Improved segmentation
•Reduced pain; alignment of offering with need

TALKING Field Marketing, 
Education

•Changes in reach, impressions, brand awareness
•Increased share of voice
•Higher quality of responses to offers

ENERGIZING Sales
•Increased velocity of messages in market
•Increased recommendation, promotion, advocacy
•Higher trust, brand trust perception

SUPPORTING Business Services, 
Support

•Reduced support costs
•Higher customer satisfaction
•Less churn

EMBRACING Offering Development 
and Marketing

•Deliver products faster to market
•Increased loyalty, increased advocacy

Source: Forrester Research, October 21, 2008, “Making Social Media Work In B2B Marketing”



Ready for Real Business™

• Tagline and 
communications 
platform

• Combines online 
and physical 
elements

• Expresses “new” 
Xerox brand image 
and message to the 
market

Interactive 
Kiosk



Traditional and online media

Print and television advertising

Online channels



Exploring Real Business Live

http://www.realbusiness.com/#/ready-for-business

http://www.realbusiness.com/#/ready-for-business


Develop and disseminate meaningful, relevant content with strong points of view on a 
variety of topics.

Increase awareness and consideration of our services and Thought Leaders expertise by 
leveraging internal and external networks and channels. 

Promote Xerox as a thought leading company with service offerings and insights that solve  
complex business challenges. Expand our brand image of being an innovative, trusted company.

Track & deliver metrics that support program and business goals.

Global Services Thought Leadership



Features Xerox experts and thought leaders

Source: http://www.consulting.xerox.com/thought-leadership/enus.html



Involve customers in the TL experience

Source: http://www.xeroxthoughtleadershipsummit.com/PastEvents/tabid/78/Default.aspx



Deliver value to create a following/community

Source: http://www.facebook.com/managingprint



Thank you … and for more discussion
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