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Alndustry leading technologies with
global wide-spread adoption

A Adobe® Reader® is distributed in 26
languages on 10 major platforms
worldwide

A Adobe® Flash® Player has 98%
reach on connected PC’s and 8
million installs per day

A More than 90% of creative
professionals have Adobe
Photoshop® software on their
desktops



Adobe Products and Technology
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Adobe Acrobat Connect in Education Situation Analysis

Strong growth as “Macromedia Breeze" in 2005...

... But post Macromedia acquisition by Adobe, particularly in
the education market, the re-named product “Adobe Acrobat
Connect” was not known

Adobe Acrobat Connect revenue not growing at same pace as
the rest of the Adobe Education business

The demand for eLearning tools represented a significant
opportunity for Adobe

More than 90% of all post-secondary institutions in the
United States offer some variety of eLearning.



Education Audience

Academic
Services

Role: Influencer for enterprise
purchasing

Means of Academic Depts

Khairs of Core major Depts

Innovative
Faculty

Chancellor, Provost, Chief
Academic Officer - or
“The Committee”

Academic
Computing

Role: Decision maker for
departments, influencer to
enterprise level purchasing

Mirectors of Distance Learning

A\cademic Computing Staff

A earning Management System
Managers

Arrainers & Instructional
Designers

Role: Influencer

Administrative
Computing

Administrative

Role: Decision-maker for
departments, influencer to
enterprise level purchasing

Gatekeeper for IT
Mirectors of Training orgs
Arainers

Aomputer Center
Managers/Network Managers

Role: Decision-maker, Influencer
to enterprise level purchasing
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